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WHO WE ARE?

Appgain is a SaaS marketing solution

that help mobile marketers get more 

users and improve retention in one 

single platform.
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INTRODUCTION

Mobile applications have become an integral part of our 

lives, enabling us to accomplish tasks, stay connected, and 

access information on the go. 

However, creating a successful mobile app goes beyond 

development and launch. Monitoring and measuring key 

performance indicators (KPIs) are essential for ensuring its 

success and driving continual improvement. In this eBook, 

we will explore the major KPIs that you should monitor to 

optimize your mobile app's performance, user engagement, 

conversions, retention, and monetization.
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User Engagement Metrics

APPGAI N.IO

User engagement is a crucial factor in the success of any 
mobile app. By monitoring the following KPIs, you can 
gain valuable insights into user behavior, preferences, and 
overall satisfaction:

1. Active Users: Measure the number of unique users 
who engage with your app over a specific period. This 
metric helps you understand the popularity of your 
app.

2. Session Duration: Track the average time users spend 
in each session. Longer session durations indicate 
higher engagement levels.

3. Screen Flow Analysis: Analyze the user journey within 
your app, identifying popular screens, drop-off 
points, and areas that require improvement.

4. User Retention: Monitor how many users return to 
your app after their initial visit. High retention rates 
indicate user satisfaction and loyalty.
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App Performance Metrics
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Monitoring app performance is crucial for delivering a 
smooth and enjoyable user experience. The following KPIs 
can help you identify potential performance issues:

1. App Load Time: Measure the time it takes for your app 
to load on various devices and network conditions. 
Faster load times lead to better user satisfaction and 
retention.

2. Crash Rate: Track the frequency of app crashes. High 
crash rates can negatively impact user experience and 
lead to uninstallations.

3. Error Rates: Monitor the occurrence of errors and 
exceptions within your app. Minimizing errors enhances 
user satisfaction and engagement.

4. Network Latency: Measure the time it takes for your app 
to communicate with servers. Lower latency results in 
faster data retrieval and improved user experience.
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Conversion Metrics
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Conversion metrics are vital for evaluating the effectiveness 
of your app's user acquisition and conversion strategies. The 
following KPIs can help you optimize conversions:

1. Conversion Rate: Measure the percentage of users who 
complete a desired action, such as making a purchase or 
signing up for a service. Higher conversion rates indicate 
a successful user journey.

2. Funnel Analysis: Track user behavior throughout the 
conversion funnel, identifying potential areas for 
improvement and optimizing the user experience.

3. Average Revenue per User (ARPU): Calculate the average 
revenue generated by each user. Monitoring ARPU helps 
evaluate the monetization potential of your app.
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Retention Metrics and Monetization Metrics
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Retaining users and effectively monetizing your mobile app 
are essential for long-term success. The following KPIs can 
provide insights into these areas:

1. Churn Rate: Measure the percentage of users who stop 
using your app over a specific period. Lower churn rates 
indicate higher user satisfaction and loyalty.

2. Lifetime Value (LTV): Calculate the predicted revenue 
generated by a user throughout their engagement with 
your app. Monitoring LTV helps optimize marketing and 
user retention strategies.

3. In-App Purchases: Track the revenue generated from in-
app purchases. This metric is particularly relevant for 
apps that offer virtual goods, subscriptions, or additional 
features.

4. Ad Revenue: Monitor the revenue generated from in-
app advertising. Ad revenue can be a

5. significant income source for apps with ad-supported 
models.
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C O N C L U S I O N
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So if you want your app to grow fast and to learn the tips and

tricks and the useful tools in your app marketing campaign

then you're in the right place, we go in depth in all of the

funnel steps to give your the most comprehensive info.

By monitoring these major KPIs for user engagement, app 
performance, conversions, retention, and monetization, you can 
gain valuable insights into your mobile app's performance and 
make informed decisions to enhance its success. Continual 
monitoring and analysis of these KPIs will enable you to identify 
areas for improvement, refine your strategies, and create a 
delightful user experience. Remember, the key to success lies in 
understanding your users and consistently striving to meet their 
evolving needs.
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